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INTRODUCTION

WE AIM IN BELUMING
THE WORLD'S No.| LEADING
GAMING MARKETPLALE.

Judi Online Platform - projectname Paiza88 - is the ultimate

online global gaming and casino platform worldwide.

Our mission is to bring together the world’s most exclusive

gaming and casino services into one easy to access location.
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WE ARE SYNONYMOUS WITH
PERFORMANLGE DEsIGN,
INDIVIDUALITY AND ALSU GROWTH

AND IT'S SOMETHING WE HOLD ON TO.
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WE RAVE THE
WURLD'S FINEST
MARKETING TOOLS

- Brand Concepts

- Crossme dia System
- Newmedia Tools

- Social Media

- Viral Marketing

- SEO & Analistic

- Digital Content

- Mobile Phone Distribution
- Mobile Phone Apps
- Tablet Apps

- Cloud Service

- Video Web Platform




CROSSMEDIA SYSTEMS
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NEWMEDIA TOOLS

WE HAVE THE
KNUWLEDGE AND
IRt PROFESSIONALS
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WE AIM TO BE ELOBAL

AND ACTIVE IN 160 COUNTRIES BY 2020-2022
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WE ATTRAGT AFFLUENT,
PASSIUNATE AND
INFLUENTIAL BUYERS.

Judi Online lists only the finest and most innovated products and

brands not found in most shops from across the globe.

We aim at brand awareness and marketing strategies to help bring

suppliers and consumers to an emotional connection.
Suppliers will be informed fully aware of strategy and performance.

We keep consumers updated with the lastest information on launches,

innovation and technology.

70% of our leads are from buyers in other countries.
We aim at high-networth individuals and affluent consumers globaly.
We work along side established provider networks.

Which includes Quintessential Group.
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- Vision

- Mission
- Objective
- Strategy
- Concepts
- Analyse

- Prognose
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WE'RE OFFERING NEXUS
T RAND AWARENESS ON
NEW UNIUUE PLATFOR

- International & National Marketing & PR

- Product & Launch Promotion

- Video Content
- Picture Facility

- Information Space
- Advertising Space
- Links Distribution
- Social Media
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WE TAKE THEIR BUSINESS
[0 THE NEXT LEVEL

With

HIGH RES JPEGS

A FULL PRODUCT DESCRIPTION
PRODUCT LAUNCH OR INTRODUCTION
A PROMOTIONAL VIDEO PLATFORM
COMPANY'S INFORMATION
MULTI-LAYERED DISTRIBUTION

SEO ANALYSTIC SYSTEM

LINKS

©® N otk Wb
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IN A NUTSHELL
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NEXUS TODAY

(" ™
¢ JUDI ONLINE SITES ] ( * GAMING WEBSITE
e INDONESIA/CHINA/MACAO * GAMING PLATFORM
« OFFICE NICHE MARKET
* MANAGEMENT ® CLIENTS & LEADS
* FINANCE
(N J
JUDIONLINE  J| CORE BUSINESS
BASIC JUDI ONLINE
( CARGETS STRATEGY N
JUDI ONLINE JUDEONEINE
e WORLDWIDE
e NEW STRATEGY * BRAND & MARKETING
¢ PLANS & CONCEPTS e WEB PLATFORM
* MANAGING & COORDINATION e CROSSMEDIA SYSTEM
C REALISATION J e NEWMEDIA TOOLS )
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JUDI ONLINE 2019-2022

f. JUDI ONLINE OWNER

* NEXUS & PARTNERS
e RUDY DEIGHTON

e NEW STRATEGY

.

INTERNATIONAL

CONCEPTS & PLANS
PROJECT PARTNERS

START MARCH 2020

(e

e DUTCH MANAGEMENT

BRAND & MARKETING

e NEW VISION

\

NEW JUDI SITES
NEW LOCAL WEB

BASIC

e NEW WEBPLATFORM

\

CONCEPT

MISSION CORE BUSINESS

JUDI ONLINE JUDI ONLINE

* GAMING PRODUCTS

e CLIENTS
e PROMOTION

PR, SPREAD & INFORM

J
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JUDI ONLINE WORLDWIDE
CORPORATE STRUCTURE

'

MANAGEMENT

'

NEXUS PROJECT [ |DELTA TEAM

© | WEBDESIGN

ﬁ?EQbNCEPTS L
' -

]

-y

STRATEGY| |BRANDING | |MARKETING

T N

DELTA MEDIA| |RUDY DEIGHTON
T T
|
JUDI ONLINE— WEBSITES
T it
! !

OFFICE | INETHERLANDS

L A =

UPGRADE

WORLDWIDE

NEW WEBSITES INDONESIA
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JUDT ONLINE #15 JUDI ONLINE STRATEGY
2020- 2022

> -  —  » 9 Results - 2. Realisation
& Coordination
1. JUDI ONLINE
v
- Concept 3 TARGI;'TS
8. RESULTS - Strategy -
7. TARGETS | « > - Marketing (goals)
B2C & B2B - Score Concept ’ - Video Platform | ¢
- Leads —_— «— - Worldwide
-PR - Pr & press
-PROFIT l
Platform
v \ 4
-Project Partners <
- —
6. CONTROLL Rudy Deighton Froducts Delta Team "
HEADQUARTER [~ -Technology
-Speciality
JUDI ONLINE -Personal
A
Promotion
Management Proiect
Presentation E rojects _
Sampling ¢—— S Start Fase < - Paiza88.com ¥ Core business
Leads - Worldwide Roll Out
Mailing - Upgrade website : - Management
Internet 4. Businessplan - Web Upgrades
- New Web Concept - Brand Design
- Marque-It Strategy - Business Plan
NEXUS SITES - Marque-It Video - Terms

- Tools
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IDE CONCEPT

EUROPE ~ WEST EUROPES

Mﬁzﬁgﬁm
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’.gf. A S| A
& INDONESIA
AFRICA
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